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Education 

2008 Ph.D. in Computer Science, KAIST 

2004 MS in Computer Science, KAIST 

2002 BS in Computer Science, KAIST 
 

Positions held 

2017-present Associate Professor, School of Computing, KAIST, Korea 

2015-2016 Visiting Professor, Facebook, USA 

2014-2017 Associate Professor, Graduate School of Culture Technology, KAIST, Korea 

2010-2014 Assistant Professor, Graduate School of Culture Technology, KAIST, Korea 

2008-2010 Postdoctoral Researcher, Max Planck Institute for Software Systems, Germany 
 

Awards & Honours 

Best Paper Award (2007, 2012), Outstanding Paper Award (2016, 2017, 2018), Keynote Speaker (2016, 
2017), Erdos–Rényi Prize Nominee (2017)  

 
Current editorial boards 
ACM Transactions on Social Computing, PeerJ, Elsevier Online Social Networks and Media  
 
Selected committee work 

 

2013-2017 Technical Advisory Committee, ACM Conference on Online Social Networks 

2013-present Senior Program Committee, International AAAI Conference on Web and Social Media 

2015-2015 Program Co-Chair, International AAAI Conference on Web and Social Media 

2011-2018 Program Committee, International Conference on World Wide Web  
 

Five selected (recent) publications 
 

1. Kwon, S., Cha, M., Jung, K. (2017) 
Rumor detection over varying time windows 
PLoS One 12(1), e0168344 

 
2. Lee, S.W., Kim, I., Yoo, J., Jeong, B., Cha, M. (2016) 
Insights from an expressive writing intervention on Facebook to help alleviate depressive symptoms 
Computers in Human Behavior 62, pp. 613-619 

 
3. Cha, M., Haddadi, H., Benevenuto, F., Gummadi, K.P. (2010) 
Measuring User Influence in Twitter: The Million Follower Fallacy 
In proc. of the International AAAI Conference on Weblogs and Social Media pp.10-17 (citations=2926) 

 
4. Cha, M., Kwak, H., Rodriguez, P., Ahn, Y.Y., Moon, S. (2009) 
Analyzing the video popularity characteristics of large-scale user generated content systems 
IEEE/ACM Transactions on Networking 17(5), pp. 1357-1370 (citations=370) 

 
5. Cha, M., Mislove, A., Gummadi, K.P. (2009) 
A measurement-driven analysis of information propagation in the Flickr social network 
In proc. of the International Conference on World Wide Web pp. 721-730 (citations=800) 




